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e We commit to absolute integrity in everything we do.

e Werecognize, value and exemplify ethical leadership at all levels of organization.

e We follow the Illlumina Code of Conduct, applicable Illumina policies and regulations governing
our business.

e Weactin an honest, fair, and trustworthy manner in all relationships.

e Wereward our employees fairly and according to performance only.

e We do not use forced or compulsory labor in any part of our business.

e We encourage creativity, teamwork and open debate as everyone works to their fullest potential
to drive innovation.

e Weidentify conflicts of interest and take action to mitigate them.

e Weall playaroleinensuring lllumina’s products and services are safe and of the highest quality.

e We seek help and speak up whenever we are indoubt.

[llumina is committed to conducting its business in compliance with all applicable laws and regulations,
and with the highest ethical standards. The Channel Partner Code of Conduct (the “Code”) outlines the
ethical and legal commitments we must uphold. It also provides general guidance about common issues.
The Code, however, does not seek to cover every question or issue that may arise. Channel Partners
should consult with local management and external counsel to understand local requirements that may
be different than the Code. See the Reporting Issues and Seeking Guidance section for information on
where to seek help when you need it. When there is a conflict between local requirements, laws, trade
codes and Illumina Policy you should always follow whatever is more restrictive.

[llumina is @ member of the Advanced Medical Technology Association and MedTech Europe. Channel
Partners are required to adhere to the applicable provisions of the AdvaMed Code of Ethics and the
MedTech Europe Code of Ethical Business Practice. For questions about these industry codes, contact
[llumina’s , and see Reporting Issues and Seeking Guidance for more information.

For the purposes of this Code, a Channel Partner is defined as a third party that contracts with Illumina
to market and sell lllumina’s products, services, or technologies, through indirect channels, including but
not limited to: value added distributors, dealers, distributors, resellers, systems integrators, aggregators
and sales agents (the “Channel Partner(s)”).

The Code applies to every lllumina Channel Partner, including (a) each Channel Partner’s affiliates and
subsidiaries, and (b) each Channel Partner’s and each Channel Partner’s affiliates and subsidiaries
employees, officers, directors, agents and other third parties acting on Channel Partner’s behalf and/ or its
subsidiary and/orits affiliates behalf.
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Following the Code means following all applicable Illumina policies and governing law. All the policies
referenced in this Code are available on the Illumina Content Engine (“ICE”), unless otherwise indicated.
[llumina expects all Channel Partners and third parties we work with to meet the ethical standards set
forth in this Code regardless of training and certification requirements.

[llumina is a rapidly expanding company that is subject to an ever-changing set of laws and regulations.
As aresult, it is not possible to discuss all the rules that govern our work together. By following the Code,
we will remain in compliance with the laws and regulations that apply to our work. Like Illumina, Channel
Partners will continually strive to uphold the highest ethical standards.

[llumina expects all Channel Partner executive leadership to build trust, lead by example and act as role
models. In addition, Channel Partner executive leadership must support ethics and compliance by:

e Reinforcing the Code and ensuring it is consistently applied;

e Communicating relevant policies to employees and other third parties;

e Helping employees and third parties understand what constitutes improper conduct when
interacting with customers;

e Maintaining an open-door environment;

e Actively encouraging all employees to raise any questions or concerns to lllumina and/or Channel
Partner management;

e Responding to reports of misconduct quickly, appropriately and without retaliation; and

e Promptly escalating reports of improper behavior whenwarranted.

How executive leadership responds to ethics and compliance issues is one of the most important factors
contributing to the success of an ethics and compliance program. For more information about this
program, refer to the Compliance Department section of this Code.

Channel Partners have a responsibility to support Illumina’s ethical culture. If you think you have
witnessed misconduct of any kind, you are required to inform Illumina. Channel Partners are also
expected to seek guidance when the right course of action is not clear or when there is a question about
how to handle a situation. Channel Partners should voice any concerns they have about something that
does not seem quite right — even if the issue does not involve the Channel Partner directly.

Proactively addressing potential misconduct helps lllumina and our Channel Partners maintain our
reputation as honest and accountable business partners. A Channel Partner’s executive team should
have an open-door policy that encourages employees to discuss all concerns and speak up about
potential misconduct.

Channel Partner employees may also reach out to the following Illumina contacts to discuss potential
issues:
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e |llumina's Compliance Department

e Anattorney in lllumina’s Legal Department

e lllumina’s Compliance and Fraud Prevention Hotline, which may be accessed on Illumina’s
webpage here.

The Compliance and Fraud Prevention Hotline is a third-party hosted service that is available 24 hours a
day, seven days a week, available in multiple languages. You may report anonymously where permitted
by local law; however, disclosing your identity allows Illumina to conduct a more expeditious and
thorough investigation relating to your concerns.

[llumina and its Channel Partners value the reports we receive because speaking up helps maintain an
ethical culture. Each report is taken seriously and kept confidential to the extent allowed by local law
and adequate resolution of the issue. Please contact Illumina’s with any questions.

Regardless of whether an investigation of a report reveals that a legal or ethical violation has occurred,
Channel Partners will not retaliate against anyone who makes a good faith report. The reason for this is
simple: Anyone who makes a report in good faith is acting in the best interest of the Channel Partner
and lllumina.

There are many forms of retaliation, such as termination of employment, reduction in pay or
compensation or other negative changes to one’s conditions of employment as a result of good faith
reporting. No matter what form retaliation takes, lllumina and the Channel Partner’s stance is always
the same: we will not tolerate it. We will take disciplinary and/or remedial action against anyone who
retaliates in response to a good faith report.

[llumina’s Compliance Department manages lllumina’s Channel Partner Compliance Program. The
Compliance Department is responsible for (a) providing compliance training to our Channel Partners, (b)
helping spot wrongdoing, (c) investigating any reports of misconduct, and (d) remediating conduct to
help Channel Partners and Illumina uphold an ethical culture. The Compliance Department Channel
Partner point of contact for compliance matters is available at channel-channel-
compliance@illumina.com.

Confidential information includes (1) all non-public information that may be of use to competitors, (2)
harmful or potentially adverse information about Illumina or our partners, and (3) harmful or potentially
adverse information about our customers or other business partners.
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Those of us with access to confidential information must exercise caution when handling it. We should
access and use confidential information only for authorized purposes. Never share confidential
information with anyone who does not have proper authorization. Disclosing confidential information
may harm you and our business. Moreover, disclosure of such information could even violate the law.

Confidential information includes any lllumina intellectual property, such as manufacturing and
fabrication procedures, research, patents, trademarks and copyrights. Illumina and Channel Partner each
retain all rights to intellectual property derived from confidential information or other materials made,
originated or developed by each of lllumina’s and Channel Partner’'s employees. Other common
examples of confidential information include: financial data, pricing information, marketing strategies,
information about partnerships, employee information, customer data, acquisition and merger
information and patent applications.

Most disclosures of confidential information happen accidentally. If you are unsure whether certain
information is considered confidential, treat it as confidential until you know otherwise. If you think you
may have mistakenly disclosed confidential information, please utilize the contacts in the Reporting
Issues and Seeking Guidance sections of the Code.

GIVING GIFTS AND ENTERTAINMENT TO HCPs IS STRICTLY PROHIBITED.

We must follow special rules when interacting with Healthcare Professionals (“HCPs”) and Government
Officials. See Illlumina’s Integrity Code For Interactions with Healthcare Professionals and Government
Officials Policy and Illlumina’s Anti-Bribery and Anti-Corruption Policy for more information. If you have
specific questions about whether any gifts or entertainment is appropriate in a given circumstance,
contact lllumina's Compliance Department.

In certain business situations, it is common to give and receive gifts. A gift is anything of value, such as a
bottle of wine, gift basket or promotional item. If someone offers a meal or entertainment and won’t be
in attendance, it is considered a gift. When exchanging gifts, you need to exercise caution and good
judgment. Any gift you offer or accept must be unsolicited, reasonable, infrequent, in good taste,
customary for the business environment and permitted by Illumina policies and local law.

Entertainment, such as meals and cultural or sporting events that you attend with a supplier, customer
or business partner, may be a good tool for building strong business connections. Any entertainment
you offer or accept should be appropriate, modest, infrequent and unsolicited. You should use these
opportunities to discuss business matters and build goodwill. Entertainment must never be offered or
accepted to obtain or retain business. See lllumina’s Providing and Receiving Business
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Courtesies Policy for additional information and contact lllumina's Compliance Department with any
questions.

One way we demonstrate our integrity is by maintaining honest, accurate, objective and complete
records. Doing so allows us to make sound business decisions and truthfully reflect on our financial
health. It also helps us provide accurate reports to governments and others as needed.

Our commitment to maintaining accurate records does not only apply to financial documents. Records
are all physical or electronic documents a Channel Partner creates as part of its work. We must ensure
that all information that may become part of a record is forthright and accurate. This includes sales,
costs, expenses and hours worked. A Channel Partner may never misrepresent, falsify or alter data or
hide any records.

Those who work with Channel Partner’s financial records have a responsibility when it comes to accurate
record keeping. They must produce honest, accurate, complete and timely disclosures that comply with
all applicable laws and regulations. They must ensure that these records accurately reflect the truth of
the underlying transaction or event, and the records must follow generally accepted accounting
standards.

To be sure we are creating accurate records and honoring our commitment to integrity, Channel Partners
should follow these guidelines:

e Sign, approve or transmit a record only if you believe it is truthful and accurate, and you are
authorized to do so;

e Provide timely and candid forecasts and assessments, without omitting or misrepresenting
relevant material information; and

e Remember that memos, email, voice mail, social network postings and instant messages may be
considered business records, so avoid exaggeration, derogatory language and other expressions
that could be taken out of context.

When it comes to ensuring that Channel Partner records are accurate, the Channel Partner’s senior
financial officers have a special responsibility to promote integrity within the organization. To be clear,
these additional obligations extend to the Channel Partner’s: (1) chief executive officer, (2) chief financial
officer and (3) principal accounting officer(s), controller(s) or anyone performing a similar function.

These employees are expected to ensure that any necessary public disclosures are full, fair, accurate,
timely and understandable. In addition, they must report any transaction that could be expected to
create a conflict of interest. Finally, they must comply with all applicable laws, rules and regulations,
promptly reporting any violations.
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If you believe that a violation of financial disclosure laws may have occurred in the context of any
transaction involving lllumina products, contact lllumina's Compliance Department, and review the
Reporting Issues and Seeking Guidance section of the Code.

In the course of a Channel Partner’s work with Illumina, a Channel Partner may be asked to provide
information related to an audit or investigation. In these situations, the Channel Partner must cooperate
fully and provide truthful, complete and accurate information. Channel Partners may never mislead any
auditor or investigator, and never destroy, falsify, conceal or alter records related to any potential or
pending audit or investigation.

To help ensure that Channel Partners respond appropriately, promptly notify Illumina's Compliance
Department if a government agency or third-party contacts you requesting an interview or access to a
Channel Partner location, data or records in connection with any regulatory agency’s audit or
investigation relating to lllumina business activities. We want to ensure that we provide all appropriate
information, and that lllumina and the Channel Partner’s rights are protected.

Anti-corruption laws are complex and continually evolving. If you have any questions about whether your
actions will violate these laws, seek advice before acting.

[llumina’s Anti-Bribery and Anti-Corruption Policy applies to all Channel Partner conduct. The policy
contains detailed and specific standards. For advice on whether your actions violate lllumina policy or
any anti-corruption laws, please contact |llumina's Compliance Department.

See the Reporting Issues and Seeking Guidance section of the Code for additional contact information.

[llumina is committed to fostering ethical relationships with HCPs that advance medical science, improve
healthcare, help develop innovative medical products and support medical research and education.

All Channel Partner interactions with HCPs should reflect the highest degree of integrity. To that end,
each Channel Partner must know and comply with all applicable laws, regulations, industry codes of
practice and lllumina policies that govern these interactions. Channel Partners may never offer or
provide an improper inducement to an HCP. Remember, an HCP not only includes physicians and other
clinical personnel who provide healthcare, but also includes any person or third-party intermediaries of
any healthcare organization, whether clinical or non-clinical, in a position to purchase, lease,
recommend, use or arrange for the purchase or lease of lllumina products or services. Review Illlumina’s
Integrity Code for Interactions with Healthcare Professionals and Government Officials Policy for
additional guidance.
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[llumina has policies and procedures that prohibit political or charitable giving intended to improperly
influence customers and prospects. If you are unsure about whether a political or charitable donation
would constitute a donation for an improper purpose, please contact |llumina's Compliance Department
for guidance.

[llumina is committed to ensuring that every product and service is of the highest quality. Channel
Partners share the responsibility with Illumina to follow Illumina’s quality standards when we carry out
our work. If you notice an issue with product or service quality, you must report it to Illumina Technical
Support. Channel Partners are also expected to assist with any related investigations into these issues.

Channel Partners may never engage in unfair or deceptive practices such as: (1) false or misleading
advertising, or any other form of misrepresentation made in connection with sales, (2) untrue or
misleading claims, testimonials or comparison claims and (3) unfair, false or misleading comments about
competitors’ products and services.

Customer-facing events relating to Illumina products or services are subject to certain restrictions. The
location and/or venue must be accessible, situated closely to the place of residence of most attendees
and held near a city recognized for its scientific or business center. Social and leisure activities such as
sight-seeing trips, sporting events and theatre excursions are prohibited. Reimbursement for reasonable
travel, meals and accommodations is permissible in certain circumstances. See the following lllumina
policies for additional information: (1) Anti-Bribery and Anti-Corruption Policy; (2) Integrity Code for
Interactions with Healthcare Professionals and Government Officials Policy; and (3) Providing and
Receiving Business Courtesies Policy. Contact I[llumina's Compliance Department for additional
guidance.

When Illumina is funding Channel Partner events that involve interactions with Healthcare
Professionals or Government Officials, that activity must comply with lllumina’s Code of Conduct, Anti-
Bribery and Anti-Corruption Policy (CP 500.05), Engagement of Healthcare Professionals and
Government Officials Policy (CP 500.17). ; and Integrity Code for Interactions with Healthcare
Professionals and Government Officials Policy. This includes an executed Co-Marketing agreement that
clearly documents which activities Illumina will fund and which activities the Channel Partner will fund.
[llumina must maintain supporting documentation for all activities funded by Illumina. If lllumina is
supporting a Channel Partner event with services only (no funding) then all services provided to the
event must also comply with the above stated policies. All discussions, presentations, and materials
shared during co-marketing activities must remain strictly on-label and consistent with the approved
indications, instructions for use, and regulatory clearances of the products being promoted. Off-label
discussions or promotion of unapproved uses are strictly prohibited.
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A Channel Partner’s business may involve interacting with government entities and fulfilling government
contracts. While laws vary among jurisdictions, always follow these standards when a government is a
potential customer: (1) do not misstate, mischaracterize or omit any material information when
communicating with any government, (2) ensure that all records provided to government entities are
accurate, complete and timely and (3) carefully follow all laws, regulations and rules regarding giving or
offering gifts and entertainment to government officials. See the applicable lllumina policies for
additional guidance.

If you are unsure whether an interaction with a government entity is appropriate, or if you need further
guidance about how to carry out government contracts, please contact lllumina's Compliance

Department.

[llumina is committed to respecting human rights and to treating every stakeholder with respect. We
expect lllumina Channel Partners to do the same.

[llumina’s approach to human rights is based on internationally recognized standards. We respect and
aim to advance the fundamental principles contained in the International Bill of Rights (i.e., United
Nations Universal Declaration of Human Rights, International Covenant on Civil and Political Rights, and
International Covenant on Economic, Social, and Cultural Rights), the International Labor Organization’s
Declaration on Fundamental Principles and Rights at Work, and the United Nations Guiding Principles on
Business and Human Rights. As a member of the United Nations Global Compact, we have committed to
integrating these principles into our strategy, our culture, our operations, and our relationships with
business partners.

[llumina’s key human rights commitments can be found in the lllumina Human Rights Policy.

[llumina Channel Partners are expected to respect international human rights and labor standards
throughout their operations (including the operations of any sub-contractors) in accordance with these
fundamental principles and international recognized standards.

Channel Partners are committed to proactively contributing to continued education, fair treatment and
safe working conditions for their employees. Moreover, Channel Partners do not employ underage
individuals, employ forced labor or use corporal punishment to discipline employees, regardless of
whether such practices are permitted by local law.
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[llumina is committed to full compliance with global trade laws by adhering to the highest standards of
trade compliance. Channel Partners share the responsibility to comply with international trade laws,
including customs laws and regulations on embargoes, sanctions, and export controls. Channel Partners
will comply with all applicable import and export controls, sanctions, and other trade compliance laws
of the United States and countries where transactions occur. Channel Partners will not export, re-export,
or transfer any company’s goods to destinations, end-users, or end-uses prohibited by applicable
international trade laws or sanctions without an appropriate permit, license, or other authorization.

Channel Partners are committed to conducting proactive due diligence on customers and business
partners to meet the obligations outlined above. Channel Partners' commitment to compliance with
global trade laws is essential to maintaining both parties’ reputation and ensuring the continued success
of the company and its partners worldwide.

From time to time a situation may arise when a Channel Partner may need to obtain a waiver for a
provision of the Code. In these limited situations, Illumina’s Compliance Department will determine
whether a waiver will be granted. Any waiver must be in writing from an authorized Illumina
representative.
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